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"It provides an integrated an broad perspective for addressing the diversity of corporate communications as
a field of study and a community of practice.  As an organizing scheme it helps capture the richness,
complexity and interdependence of communication theories."
?BUSINESS INDIA

"Professor Belasen's integration of theoretical insights with practical experience distinguishes this book from
any other on the subject. The value to students is that it will enable them to think about corporate
communication in a sophisticated and critical way. Not only will they learn to do their jobs well, they will
also understand why." ?Gary P. Radford, Fairleigh Dickinson University

The Theory and Practice of Corporate Communication: A Competing Values Perspective offers an
integrative approach to corporate communication. Author Alan T. Belasen covers theoretical aspects and
uses practical examples and case applications to illustrate the broader, strategic view of the field of corporate
communication. The book draws on an adaptation of the Competing Values Framework to provide a fuller
and more coherent view of corporate communication in which a dynamic interplay of complementary and
often competing message orientations takes place.

As an organizing schema, the Competing Values Framework for Corporate Communication (CVFCC) helps
capture the richness, complexity, and interdependence of communication approaches (e.g., rationalistic,
humanistic), functions (e.g., media relations, employee relations, government relations, investor relations),
managerial roles (e.g., broker, director, mentor, innovator), and organizational stakeholders (e.g., employees,
customers, regulators, investors, reporters). As a practical approach, it enables corporate communication
executives and professionals to operate under the burden of contradictory and often inconsistent expectations
coming from diverse constituencies. Responding to these expectations is vital for building a strong identity
and sustaining a credible organizational image.

The CVFCC brings the whole (corporate communication) and parts (marketing communication, financial
communication, organizational communication, management communication) into a more sophisticated
theoretical treatment of corporate communication that goes beyond merely discussing "best practices."

Key Features

· The CVFCC is integrated throughout, providing the necessary roadmap for navigating the diverse range of
activities and organizational functions that fall under the heading of "corporate communication"



· Using case studies and practical applications (from such companies and organizations as Starbucks, NASA,
the American Red Cross, Johnson & Johnson, FedEx, and Oracle, among others), the book promotes the
teaching of corporate communication from a strategic viewpoint

· Each chapter ends with a case study to help readers make sense of the connections between actual situations
(what happened?) and theory (how do we make sense of what happened?)

· By examining recent corporate failures, learning methods for identifying effective corporate governance
practices, and developing integrity programs, readers learn that corporate social responsibility requires not
only ethical leaders, but also effective corporate communication strategy, strong corporate culture, and
individual involvement
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From reader reviews:

Jill Davis:

The reason why? Because this The Theory and Practice of Corporate Communication: A Competing Values
Perspective is an unordinary book that the inside of the book waiting for you to snap it but latter it will
surprise you with the secret the item inside. Reading this book close to it was fantastic author who write the
book in such remarkable way makes the content inside of easier to understand, entertaining way but still
convey the meaning totally. So , it is good for you because of not hesitating having this ever again or you
going to regret it. This phenomenal book will give you a lot of advantages than the other book have got such
as help improving your proficiency and your critical thinking technique. So , still want to delay having that
book? If I ended up you I will go to the book store hurriedly.

Shirley Kistner:

Is it you who having spare time in that case spend it whole day through watching television programs or just
lying on the bed? Do you need something totally new? This The Theory and Practice of Corporate
Communication: A Competing Values Perspective can be the response, oh how comes? A book you know.
You are consequently out of date, spending your spare time by reading in this brand-new era is common not
a geek activity. So what these textbooks have than the others?

Bert Martinez:

You may get this The Theory and Practice of Corporate Communication: A Competing Values Perspective
by look at the bookstore or Mall. Just viewing or reviewing it can to be your solve difficulty if you get
difficulties on your knowledge. Kinds of this publication are various. Not only by means of written or printed
but can you enjoy this book by simply e-book. In the modern era just like now, you just looking by your
mobile phone and searching what your problem. Right now, choose your own personal ways to get more
information about your book. It is most important to arrange yourself to make your knowledge are still
change. Let's try to choose correct ways for you.

Donald Purcell:

Some people said that they feel bored stiff when they reading a book. They are directly felt the item when
they get a half regions of the book. You can choose the book The Theory and Practice of Corporate
Communication: A Competing Values Perspective to make your personal reading is interesting. Your current
skill of reading talent is developing when you like reading. Try to choose simple book to make you enjoy to
learn it and mingle the impression about book and reading through especially. It is to be initial opinion for
you to like to open a book and examine it. Beside that the publication The Theory and Practice of Corporate
Communication: A Competing Values Perspective can to be a newly purchased friend when you're truly feel
alone and confuse in what must you're doing of their time.
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